The Brexit campaign represents a historic low point for British journalism in several respects. The
national newspapers spoke almost with one voice and placed untested assertion and opinion ahead
of fact to a degree rarely if ever seen before, while the broadcast media, showing a greater
determination to reflect opinion than to seek truth, failed to offer a corrective. To characterise this
as evidence of the emergence of a post-truth culture, however, is wrong. A chain of weaknesses in
the journalistic culture is being exploited, to powerful effect — and there is no better proof of the
weakness than the failure of journalism, after the event, to question itself about its role.
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